Not quite cricket

IPL becomes another casualty of populism over facts

th the BCCI hinting atthe possibility of moving the IPLout
of India the next time around, India’s mostsuccessfulsports

franchise that inspired a host of wannabes in other sports
like kabaddi, badmintonand hockey hasbecomethelatest victiminthe
battle of propagandaover fact. Inthis case, with thedroughtin Maha-
rashtra sobad that peopledidn’thave water todrink, the6 millionlitres
of water thattheIPLneeded to waterthe pitches wasenough tomake it
everyone's favourite whipping boy Asthisnewspaperpointedouteven
then, the 6million litres theIPL was going to use in its matchesacross
Maharashtra was equivalenttothe water used uptoproducejustthree
tonnesof sugar—eachkgof the sugarcane crop in the state requires
2,0681itres of water ordouble that in a state like Uttar Pradesh—of the
9-10 million tonnes produced in Maharashtra every year While every
drop of water is precious ina drought, the question that needsasking
was howmany villages would thegovernment beable to give waterto,
and for how many days, by shifting out the IPL.—the answer was very
few. And while shifting the IPL out of the state, there waslittle discus-
sion on how to curb the use of water by the sugarcane crop which,as
everyone knows, enjoys the patronageof thestate’stoppoliticians.

In the case of Delhi’sodd-even scheme, similarly, neither the chief
minister northe courts paidattention totheonly scientific study, that
by IIT-Kanpur, on the causes of pollution—this showed that while ve-
hicles accountedfor9 % of Delhi’s PM10pollution and 20 % of themore
dangerous PM2 .5 pollution, withinthis, trucksaccountfor46 % of the
pollution, 2-wheelers33% and4-wheelersjust10% . Insuch a situation,
apart from it being obvious that restricting the use of carswould cut
PM2.5 pollution byjust1 %, the Delhi governmentrefusedto include2-
wheelerswhich polluted much moredue to theirfar larger numbers—
the obvious inference was the government was reluctant to upset the
aamaadmiand preferred to go after carownerswho aremoreaffluent.
Inthe caseof the surge pricing by taxiaggregatorslike Uber and Ola,
similarly, apart from the beneficial impact of surge pricingonsupply,
no attention was paid to the fact that for non-surge timings, the tariffs
paid by customers were much lower than those for other taxi services
andeven auto-rickshaws—and that’s not taking into account the like-
lihoodof theautos/taxis asking customers to pay morethan what was
on the meter. So, on balance, customers benefitted from having these
aggregatorsbuteven if theydidn’t, sincetheirrateswereknownbefore
abookingwas made,nocustomercould complainaboutbeingcheated.

But, as in the case of the IPL, facts are the last thing on anyone'’s
mind. IPLgavebirthtoa totally different brandof cricket—clubcrick-
etwith playersfrom across the world being auctioned andcompanies
bidding forfranchiserights—and changed the way Indialooked aten-
tertainment. According to a BCCI-funded study by consulting firm
KPMG, the 2015 season generated revenues of 32,650 crore by way of
advertising and ticket sales from 17 million spectators—a fifth of
which were fromcities other than the host cities—at60 matchesover
4 daysacrossi2cities. Even hardcash, itwouldappear, can'tbeat well-
orchestrated propaganda.




